
A level Media Studies preparation reading, viewing and guidance. 

A Level Media Studies gives students the skills to study a range of media forms in terms of a 
theoretical framework which consists of media language, representation, media industries and 
audiences.  

The following forms are studied, and you should begin to familiarise yourself with these:  

Newspapers,  

Magazines,  

Television,  

Online digital media,  

Advertising and marketing,  

Film marketing,  

Music video,  

Radio and  

Video games.  

A level Media Studies Vlogs on YouTube (these accounts offer a great insight and video 
explanations into media studies and the content of the course):  

• https://www.youtube.com/channel/UCUKrxp4BcJrGLzmqAhCjASg  

• https://www.youtube.com/channel/UCGXfqzVEZr0XaZLWG3_HniA  

• https://www.youtube.com/playlist?list=PL8dPuuaLjXtM6jSpzb5gMNsx9kdmqBfmY 

Understanding and using the language of Media studies is essential to the course. A 
sample of key terminology is listed below.  

Create a glossary by writing definitions for each term.  

1. Denotation / Connotation  

2. (Codes and) Conventions  

3. Stereotypes  

4. Ideology  

5. Demographics/Psychographics  

6. Anchorage  

7. Polysemic  

8. Mode of address  

9. Intertextuality  

10. Encoding / Decoding  

https://www.youtube.com/channel/UCUKrxp4BcJrGLzmqAhCjASg
https://www.youtube.com/channel/UCGXfqzVEZr0XaZLWG3_HniA
https://www.youtube.com/playlist?list=PL8dPuuaLjXtM6jSpzb5gMNsx9kdmqBfmY


https://resources.eduqas.co.uk/Pages/ResourceSingle.aspx?rIid=1095  

Key theories to research and try to understand:  

Semiotics - Roland Barthes  

Narratology  - Tzvetan Todorov  

Genre theory  - Steve Neale  

Feminist theory  - Liesbet van Zoonen / bell hooks / Judith Butler 

Cultivation theory - George Gerbner  

Reception theory - Stuart Hall  

Power and media industries - Curran and Seaton  

Profit and Power - Hesmondhalgh 

Regulation – Livingstone and Lunt 

Postmodernism – Baudrillard  

https://www.youtube.com/playlist?list=PLm6BhMZgdGbBGcK-GI2IGeXXVS8n4g4b6  

Exam Set texts you could look at, noting how the text is constructed and key messages 
promoted:  

Film marketing for I Daniel Blake & Black Panther  

Music Videos - Beyoncé - Formation & Vance Joy - Rip Tide  

Assassins Creed game Franchise 

BBC Radio 4 – Women’s Hour 

The Times and The Mirror newspapers 

Channel 4 advert for the Tokyo 2020 Paralympics Super.Human 
 
If you have any questions or want further resources, please contact: 
 
Yvonne Tebay: Yvonne.Tebay@ke6n.ac.uk  

Karen Lincoln: Karen.lincoln@ke6n.ac.uk  
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